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A good time was had by 
all at Margaritaville Las 
Vegas, during JDA’s  
FOCUS Conference. 

RTC hosted friends, customers and guests to a relaxed 
atmosphere of good food and drink.  The evening 
proved to be a welcome release from the hectic 
FOCUS schedule.  Special thanks to customer and 
longtime partner Margaritaville Las Vegas.  

RTC 
Entertains 
Clients at 
Margaritaville 
Las Vegas 
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The RTC booth was a huge hit for attendees at this years 
JDA FOCUS Conference.  Over 500 attendees visited the 
RTC booth over the three day event, and learned about 
RTC’s latest releases of the MMSxTend Application Suite.   

 
 

Please join us in welcoming the newest 
member of the RTC team, Todd 
Kohel.  Todd is taking on a JDA MMS 
Developer/Programmer role for RTC and 
brings over 19 years of iSeries 
programming experience. Todd has 
worked at United Systems and Software 
supporting Life and Health Insurance 

applications for the last 12 years.   
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RTC Achieves Gold 
Certification in Microsoft 

Partner Program 
 

RTC recently announced that we have attained Gold Certified Partner 
status in the Microsoft Partner Program, further establishing ourselves as 
a leader in delivering retail enterprise products. As a Gold Certified 
Partner, RTC has met all the competencies and specializations for ISV/
Software Solutions and has demonstrated significant expertise with 
Microsoft technologies. 

RTC President and CEO Bruce Hicks 
comments, “I am delighted that RTC has 
achieved Microsoft’s Gold Certified Partner 
status.  This is a testament to our StoreMS 
technical team, who continues to develop 
innovative solutions that exceed our 
customer’s expectations not only today, but 
also into the future.  I am certain that this 
achievement will further accelerate our 
development of solutions built on the Microsoft 
software platform and increase the excitement 
and interest in our products and services.” 

 

“Rising consumer knowledge and high expectations are pressuring 
retailers to respond to rapid changes in consumer demands, local 
requirements and customized assortments,” said Tom Litchford, U.S. 
retail industry director, Microsoft Corp. “RTC’s StoreMS application suite 
addresses this trend by helping retailers better know their customers and 
anticipate and react to sales and customer purchasing patterns in a way 
that will differentiate their experience and increase loyalty. We’re excited 
that RTC is now Gold Certified, and we’ll continue to work together with 
RTC to help our mutual customers achieve business success.” 
 

Microsoft Gold Certified Partners hold the highest level of certification 
offered in the Microsoft Partner Program and provides the recognition to 
companies who have a successful record of developing and marketing 
software solutions based on Microsoft technologies.  Microsoft Gold 
Certified Partners receive a rich set of benefits including training and 
support to help them stay current on Microsoft technologies.    

R T C  i m p l e m e n t s  J D A 
Performance Analysis by IDEAS 
for NBC 
 
 
 
Margaritaville's Orlando location 
transitions to RTC Systems 
Hosting Services 
 
 
 
Peavey Industries completes roll 
out of StoreMS POS 
 
 
Variety Wholesalers continues roll 
out of StoreMS POS in Roses and 
Maxway divisions 
 
 
ABC Fine Wine & Spirits rolls out 
StoreMS Customer Loyalty 
Rewards 
 

 
 

Peavey Industries rolls out Loss 
Pr event i on  Analyzer  and 
Dashboard Management Module 

 
RTC continues to provide 
assistance to TSC Stores Canada 
with their Allocation and 
Replenishment efforts 
 

 
Centinela Feed implements    
HTP-Link iSeries Communication 
Solution 

StoreMS CLR Enables Two Drug Store Chains to 
Successfully Launch Customer Loyalty Programs 

RTC’s StoreMS Customer Loyalty Rewards (CLR) solution plays a key 
role in the breakthrough success that some of our customers are having 
with their loyalty programs.  By offering special discounts, coupons or 
other rewards real-time at the Point-of-Sale, you can provide customers 
with instant gratification which will make them shop at your stores more 
often. CLR has been a key component for retailers like drug chains 
Duane Reade and Drug Fair, by providing them the necessary 
infrastructure to fully leverage their marketing programs and lure 
customers back to the store, thereby increasing sales revenue.  
  
In an article published in the August 2008 issue of NRF’s Stores 
Magazine , Drug Fair, a 55-unit regional chain based in Somerset, N.J., 
discussed the proven success they have received through their “We 
Care” marketing program.  RTC’s StoreMS CLR manages this program 
which encourages customers to visit the store more frequently to redeem 
rewards and discounts.  You can read the Stores Magazine article at 
http://www.stores.org/Current_Issue/2008/08/Edit14.asp.   

Con’t on Page 2  


